


Advetising Strategy

Golden Oreo will persuade fathers, 
ages 45 and older, to share Golden 
Oreo with their families to encourage 
positive life moments. Golden Oreo’s 

advertising will show that this cookie is the perfect 
companion for the “golden moments” of life. The 
strategy will also show that “golden moments” 
can happen at all times and all stages of life. The 
support will be coming from families and individuals 
who share their story with Golden Oreo as a 
company. Testimonials in the form of text, photos, 
and videos will show what these “golden moments” 
look like. The tone and character of the statement 
will be uplifting, happy, and encouraging with an 
emphasis to keep life golden. It will show different 
scenes from family life, particularly fathers who are 
teaching their children different things. The tagline 
for the campaign will be, “Keep life golden!”
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The Big Idea
Create family unity through special, happy 
memories associated with Golden Oreo.
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Public Relations

Golden Oreo will partner with The 
National Responsible Fatherhood 
Clearinghouse to promote fathers 
being involved in their families 

lives. Their website is meant to be a place where 
fathers can learn tips and helpful hints when trying 
to become a more involved father. This will be 
enhanced as Golden Oreo encourages families to 
submit golden moments that happen in their life 
using the hashtag #keeplifegolden. The partnership 
will bring about a stronger awareness for the 
importance of a father’s influence upon his family.
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Public Relations Sales Promotion

T here will be a photo contest where families 
submit pictures posing with Golden 
Oreo cookies. There will be a variety 
of categories, including, fantasy sports, 

everyday activities, and “golden moments.” People 
will also have the opportunity to send in their 
favoite orginal family Golden Oreo recipe. There 
will be a prize of $500. People will be encouraged 
by this contest to purchase Golden Oreo cookies 
and use the hashtag #keeplifegolden. This will 
increase awareness for Golden Oreo.



Event Marketing

To bring more awareness to Golden Oreo, 
it will sponsor Olympic Games, Fantasy 
Football, and March Madness. Our target 
audience is known for watching sporting 

events on television, so they will see the ads while 
watching these events.

The Golden Oreo
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Event Marketing New Media

There will be a new website (keeplifegolden.
oreo.com) where all of the submitted “Golden 
Moments” will be displayed and submitted. The 
sales promotions will be shown on this website. 

The packaging for Golden Oreos will be changed to 
depict a scene of someone’s “golden moment” they 
submitted to Golden Oreo headquarters. The packages 
will be outlines for kids to color them after all the 
cookies have been eaten. There will be new online 
games located on the keeplifegolden.oreo.com page 
where Golden Oreo can teach kids skills that they need 
in order to advance in their academics. The cookie can 
help the kids learn about fractions as it is divided and is 
cut into smaller pieces.



Direct Marketing

To market toward our audience of males 45 
and up with children, the company will do 
direct mail pieces, through the post office, as 
well email. For the direct mail piece it will 

be in the shape of a Golden Oreo. It could even 
be personalized for the father of the household. 
When opened, it will have an invitation to share a 
“golden moment” on the keeplifegolden.oreo.com 
website as well as on social media with the hashtag 
#keeplifegolden. The direct mail piece will have a 
code on the inside to get a discount on a personalized 
package of Golden Oreo cookies with their specific 
“golden moment.”


